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The broad focus of this article is an examination of the interface of personal and mediated or mass communication. This essay provides an extensive research agenda for exploring this intersection, which calls for the widening of the application of the Uses and Gratifications perspective to encompass not only mass communication, but interpersonal communication as well.  Rubin and Rubin begin with an explanation of the Uses and Gratifications perspective and its basic components, which they argue can be applied beyond its traditional application to the mass communication realm into that of personal interaction.  As a means of providing a rationale for their argument, the authors outline five parallels between personal and mediated communication, which support the notion that there is utility in using the Uses and Gratifications perspective in the area of interpersonal communication.  Rubin and Rubin identify and focus on two interpersonal communication dimensions that are represented in Uses and Gratifications including the notion of interpersonal channels as functional alternatives to media use, and second the individual’s needs and motives for the use of media.  Based upon these two areas, the article is divided into sections at the conclusion of which a set of possible research questions are posed for possible future inquiry.  


The first area addressed deals with the topic of mass and interpersonal communication as functional alternatives.  A fundamental element of the argument presented by the authors is the idea that mass and interpersonal communication are regarded as coequal alternatives.  In other words, the authors state that it is unproductive to consider one as being a functional alternative to the other.  The Uses and Dependency Model is introduced as a close variation of the Uses and Gratifications perspective and states that the more an individual begins to rely on a single channel of communication, the more predictable the outcome of communication becomes.  Rubin and Rubin argue that this model further demonstrates the notion of mass and personal communication as coequals.  They explain that the gratification of social interaction needs can be met through various methods including both mediated and interpersonal sources.


Also addressed by the article are the needs and motivations for communication, and the various parallels between the two areas of communication regarding the functional nature of communication and the gratification of an individual’s needs and motives.  Seven research questions are posed by the authors as possible future directions for the better understanding of human needs and motivations as a means to provide an explanation of communicative behaviors.  Further, a brief review of the traditional approaches to interpersonal communication research is included and utilized as grounds for facilitating the link between mass and interpersonal.  Overall, the article concludes with a summary of various avenues, which they claim need to be pursued to better understand the interface of mediated and personal communication. 

